Regenerative circuit and Super Heterodyne receiver. These laid the foundation for the success of radio broadcasting--in fact, almost any radio you buy today will still incorporate these innovations. But in 1933, Armstrong brought about an even more revolutionary change in the broadcasting business: FM radio.
II. Evolution of FM Radio in India
FM broadcasting began on 23 July 1977 in Chennai then Madras, and was expanded during the 1990s. In the mid-nineties, when India first experimented with private FM broadcasters, the small tourist destination of Goa was the fifth place in this country of one billion where private players got FM slots. The other four centers were the big metro cities: Delhi, Kolkata, Mumbai and Chennai. These were followed by stations in Bangalore, Hyderabad, Jaipur and Lucknow.
Phase 1: In 1993, the government sold airtime blocks on its FM channels in Madras, Mumbai, Delhi, Kolkata and Goa to private operators, who developed their own programme content.
Times FM (now Radio Mirchi) began operations in 1993 in Ahmedabad. Until 1993, All India Radio or AIR, a government undertaking, was the only radio broadcaster in India. The government then took the initiative to privatize the radio broadcasting sector. It sold airtime blocks on its FM channels in Indore, Hyderabad, Mumbai, Delhi, Kolkata, Vizag and Goa to private operators, who developed their own program content. The Times Group operated its brand, Times FM, till June 1998. After that, the government decided not to renew contracts given to private operators. In 2000, the government announced the auction of 108 FM frequencies across India.
Radio City Bangalore is India's first private FM radio station and was started on July 3, 2001 . It launched with presenters such as Rohit Barker, Darius Sunawala, JonzieKurian and Suresh Venkat.
Phase II: of FM licensing happened in 2006, where some 338 frequencies were offered of which about 237 were sold. While, the government may go for re-bidding of unsold frequencies.
Phase III: of FM licensing sees smaller towns and cities opening up for FM radio. Although they were allowed only 15% of the total allocated frequencies, Reliance and South Asia FM (Sun group) bid for most of the 91 cities.
III.
Review of Literature:
Cohen (1996:37) examined the need for mobilizing communities for participation and empowerment in the modern society and observed that micro-media like FM radio, community radio; low power television centre, rural press, extension communication and other media were beneficial from participatory communication and development point of view. The scholar suggested that FM radio should be utilized for educational and development broadcasting rather than generating income from entertainment and advertisement programmes.
Leentvaar and Flint (1996:103) examined the capture effect in FM receivers in modern society and pointed out that FM radio captured the young generation of audience including women in the urban areas across the globe. The study revealed that FM radio played a limited role from public instruction, welfare and development points of view in modern society. The scholars suggested that FM radio owners and broadcasters should function with social concern and responsibility to reach out to the unreached and disadvantaged sections of society.
Franck (1998:56) examined the fight for micro radio centers in modern society and reported that privatization of FM radio brought about a new era of commercialization of broadcasting services. The scholar observed that FM radio had the capacity to educate and mobilize the masses at the grassroots level for various developmental endeavours. The scholar suggested that the structure and contents of FM radio stations should be reformed to provide people -friendly micro level broadcasting services.
Skinner (1998:170) examined the low power FM radio and reported that the attempts to privatize its FM channels ran into rough weather when private players bid heavily and most could not meet their commitments to pay the government the amounts they owed. The scholar suggested that effective regulations were essential to put FM radio stations in the right track and safeguard public interest in modern times.
Rudin (1999:159) examined the Eureka 147 from the point of view of digital diversity and noted that government had not placed any reasonable restrictions on the FM radio stations. The scholar further reported that FM radio stations were governed on the basis of economics of broadcasting rather than social developmental obligations. The scholar suggested that FM radio owners and broadcasters should function on the basis of humanitarian considerations in modern society.
Albiniak(2000:08) examined the style of functioning of modern FM radio stations and pointed out that FM radio stations posed serious challenges to public broadcasting institutions in modern times. The study revealed that FM radio industry had further growth opportunities in the new millennium. The scholar suggested that FM radio industry should collaborate and implement a measurement system that supports the growth of the industry on the basis of sound ethical and professional considerations.
Fardon and Furness (2000:51) examined the African broadcasting culture and noted that modern radio industry was in transition due to several policy changes and technological developments. The study revealed that African broadcasting institutions functioned with a sense of social responsibility. The scholars cautioned that FM radio stations would lose credibility and prominence if they do not follow the sound principles of broadcasting management.
Hendy (2000:67) examined the political economy of radio in the digital age and reported that FM radio faced tough competition from the web radio which mainly catered to the niche audiences that were not satisfied with film songs played by most modern FM radio stations. The scholar further noted that FM radio stations were controlled by the market forces who were guided by the business considerations. The scholar suggested that FM radio stations should change their profile and performance to live up to the expectations of the audience.
IV.
Research Methodology:
The research paper is designed based on descriptive method of research. An attempt is made to 4examine the listening practices as well as the exposure of different FM programmes among the FM listeners in Karnataka. The research is carried out by using interview schedules and questionnaires to explore the listening practices and exposure to different FM programmes across the four major cities in Karnataka, i.e. Mysore, Bangalore, Mangalore and Gulbarga. Incidental sampling and Snow ball sampling methods are employed to identify the respondents. Sample size of the complete survey was 441(Mysore, Bangalore, Mangalore, and Gulbarga).The survey is conducted during the 2013-14. One way ANOVA and one sample 't'test statistics are taken as references to validate the research hypotheses.
V.
Research Hypotheses: 
VI. Data Analysis and Interpretations

VII.
Conclusions and Discussion for further research:
 The socio demographic variables of the survey are represented in the tables from 1a to 1e.The findings from the statistical representation supports that the data for the purpose of the survey is selected across a wide cross section of the FM listening community.  Table II Table VI examines the trend of FM discussion with the different associates of the society. The finding from the table is that 67% of the FM listeners discusses with their friends. The most important revelation is that only 14% of the listeners discusses with their parents where as 22% and 15% of the listeners discusses with siblings and relatives. In this regard I would like to suggest that the FM programmes needs an amount of family touch so that social recognition for the FM programmes can be enhanced.The chi-square analysis supports that there is no significant difference in relation the FM discussion pattern across the state.  Table VII , VIII, IX examines the significant difference among the FM listeners across the state in relation to the exposure to the FM programmes such as Red FM, Big FM, and Radio Mirchi. In this regard the null hypothesis stands accepted, supporting the fact the exposure to FM programmes is symmetrically distributed with respect to the respective FM listeners of the state. The differences in this regard are found to be statistically in significant.
Limitations:
 Sample size of 441 for the whole state of Karnataka is not a representative sample, which creates a greater influence on sampling error.  Rural parts of Karnataka are not considered for the survey.  Scope of FM listening and its impact on socio-economic development is not considered for analysis and interpretation.  The impact of FM listening on the communication and language awareness/improvement is not studied.
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